Hey Hi!

[ am Emiel Almoes.

I am a product/visual designer, illustrator, digital
artist. I am the tather or an 11-year-old daughter
and an 8-year-old son. I also enjoy bouldering
and downhill mountain biking.

Always Weekend During the day Evening

Father Bouldering & Visual & Illustrator/
downhilling UX designer digital artist



https://www.figma.com/design/TPTLjdngSRZOF3yppGRJTO/Portfolio?node-id=161-47&t=8mIfXsCfFEcm6UIW-1

Family

Single father
Jan 2015 - present

N2
Always Weekend During the day Evening
Father Bouldering & Visual & Illustrator/

downhilling UX designer digital artist
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Jan 2010 - present

N2
Always Weekend During the day Evening
Father Bouldering & Visual & Illustrator/

downhilling UX designer digital artist






Lead designer
August 2023 - May 2026

At Liquid I led design over product and brand. As the only designer,
I worked on the UX of the FP&A plattorm, the rebranding of the
company and product, and the visual style ot marketing.

My work consisted of plattorm improvements, such as navigation,
custom dashboards, modeling worktlows, PDF export and Al
functionality, to brand design, website and evergreen content.
Because we worked with a small team, design was close to
customer teedback, sales and development.

N2
Always Weekend During the day Evening

Father Bouldering & Visual & Illustrator/
downhilling UX designer digital artist
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Role: UX/UI designer
Liquid platform

Liquid is a fintech platform for modern finance teams. The
platform helps controllers, CFOs and management to be less
dependent on Excel by automating financial processes such
as reporting, consolidation, budgeting, forecasting, cash

flow planning and scenario analysis in one environment.

Liquid positions itself as an “operating system for modern
finance teams” and focuses on real-time insight, less
manual data processing and better financial decision-

making.

As the only designer, my job was to collect user input and
translate it into user-friendly interfaces. In a small team,

everyone contributes to this.

User sessions
Designer Consolidation
Design workshops Custom dashboards
Founder Al assistance Versioning
Designer User access management
Sales manager ——| onboarding sessions Benchmarking
Cost centers
CS manager —— Sales demos Integrations

Liquid was a small team in which everyone actively contributed to the product design
process. Product insights came not only from user sessions and design workshops, but
also from onboarding sessions, sales demos and conversations with customers through
sales and customer success.
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Liquid platform
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That's why I designed a custom dashboard

Korte omschrijving

. . . . Alles uitklappen ¥ ®
feature with a graph builder, with which users 2 Prodvcen + A o

Maandelijkse banksaldo door de gerealiseerde cijfers van vorig en huidig jaar,
vergeleken met het budget.

can put together visualizations based on series. m i /B o
A series can be an existing financial data point, | ree
but also a calculated formula to show ratios, : R
margins or KPIs, for example.

My focus was on making complex settings such ; n o

as data sources, scenarios, periods, granularity
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Liquid platform
Modeling workspace

For the modeling workspace I designed an
environment in which users can prepare
financial forecasts at different levels of detalil.
Some users want to quickly create a forecast
with high-level assumptions, such as growth
rates per period or scenario. Other users need
more control, with formulas, underlying drivers
and non-financial metrics such as numbers,

volumes or operational KPIs.

I designed a workspace in which users can
quickly start with simple assumptions, but can
also delve into detailed models with formulas
and variables. This made the tool flexible
enough for quick scenarios and powerful

enough for complex financial planning.

> S B

fi

o 0

Mijn eerste budget

Basis input 2= Personeel +

Alles uitklappen £

## Aantal medewerkers
£ Aantal vast contract
> [O 4000 | Salaris
[ 40830 Sociale lasten

[ 2000 | Tussenre kening lonen

& Frits Waldhof
& Riza Towerflyer

+ Medewerker

Type

Medewerker

Medewerker

1L
TI

11
Ti

1L
TI

1.
Tl

Medewerker a

Medewerker

Medewerker

i & @ S B

8§

QO 6O

» Medewerker aanpassen
Basisgegevens

2 Naam
Geboortedatum
"] Functie

@1 Afdeling

[® Omschrijving

Bruto-netto berekening

Mijn eerste budget

Basis input = +

Frits Waldhof

11-10-1984
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Frits Waldhof werkt in het magazijn en zorgt ervoor dat bestellingen
correct worden verzameld, gecontroleerd en klaargezet voor verzending.
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Liquid platform
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Liquid branding

Rebranding

One of the challenges I worked on was the rebranding of the

Liquid plattorm. The existing visual style felt outdated and

had little connection to the direction in which the product

was developing. T Q -

In addition, there were no clear assets or guidelines set up, : e e
making it difficult to create consistency across the product, Z e e e e
website and other touchpoints. i o B
My goal was to develop a visual direction that felt more P ¢ BT .

Per pagina ‘ 10 ‘ 1-4vand < >

modern, reliable and product-oriented, but was also
practical enough to apply within a complex financial SaaS

platform.



Liquid branding
LOgo

For the logo, | investigated a stronger word mark
that could stand on its own, without being too
dependent on an abstract icon. The new direction
used a bold, geometric base with a subtle detail in

the Q, as a reference to the old logo.

This created a logo that is simple and
recognizable, but still has a distinctive element. In
addition, | worked out how the Q could be used as a
compact emblem for applications such as app

icons, favicons or smaller spaces within the Ul.

White on black emblem

Big bold logo with a subtle intricate
detail. We aim for simplicity but
understand details matter.

White-on-blue emblem



Liquid branding

Color

The color choice was based on the balance
between trust and innovation. Blue felt
appropriate for a finance and accounting
product, because it communicates reliability
and stability. Purple actually added a more

progressive and creative character.

The final primary color is between blue and
purple. This gave Liquid a more distinctive
digital identity, without losing the trust that is

important within a financial product.

LIQUID

Perception Perception

Trustworthy, Dependable, Loyal  Innovative, Creative, Bold

Why don't we choose the middle? . Our base is a loyal and dependable blue,
while our mind is the creative purple. This shade around 240-250 is
special because it has both blue and purple in it.

245 at 80 saturation we get a nice inbetween color.

Our primary color. Between blue and purple.

With the full range available



Liquid branding

Typography

Paratype is a well established type foundry
designing digital fonts dating back from 1980's.

PT Root Ul is simple geometric typeface created
for user interfaces.

4 weight styles to keep choices simple.

Good legible numbers with lining and . tabular
spacing.

Uniwidth, a good solution for jumping around
menu bars in Ul. (igma example)

Adjusted for digital displays with open
letterforms and adjusted spacing to enhance
readability.

The font is designed to be neutral and versatile.
With additional font families: Serif, Sans and
monospaced for divergent look.

PT Root Ul is open-source and free for both

personal and commercial use.

Typeface: Paratype Root Ul
Multiplexed /uniwidth

A typeface where the spacing remains
even in the available fontweights.
A modern solution perfect for Ul.

120.835.67 134.134,12

134.134,12
134.134,12 134.134 12

120.835,67  134.134 12

Tabularf/monospaced Uniwidth

PT root Ul light

PT root Ul regular

Table header ¢
O Omzet
() 1234 | grootboek
B Bedrijf
B Bedrijf
O Omzet
(Y 1234 | grootboek
B Bedrijf
B Bedrijf
(O Omzet
() 1234 | grootboek
B Bedrijf

B Bedrijf

Table header

5.432,32

5.432,32

5.432,32

5.432,32

5.432,32

5.432,32

5.432,32

5.432,32

5.432,32

5.432,32

5.432,32

5.432,32

Table header

5.432,32

5.432,32

5.432,32

5.432,32

5.432,32

5.432,32

5.432,32

5.432,32

5.432,32

5.432,32

5.432,32

5.432,32

The quick brown fox jumps over the lazy dog.
he quick brown fox jumps over the lazy dog.

eotuimeann | NE QUICK Drown fox jumps over the lazy dog.

reotueas | NE QUICK brown fox jumps over the lazy dog.

Paratype



& www.getliquid.app

Voor wie v Tarieven Klanten Resources v

LIQUID

Oplossingen ~

Button one = Button two =

Onze oplossingen

(9 E’ |g_ﬂ |EI

Forecasting & Budgettering

Weg met versiebeheer chaos

Analyse & Rapportage

Voor real-time inzichten

Cashflow Management
13-weken prognoses

Consolidatie
Multi-entity in één klik

* Het besturingssysteem voor
moderne finance teams.

Sluit je maand af in uren in plaats van dagen en besteed die tijd aan de
toekomst. Liquid automatiseert je rapportage, consolidatie en forecasting in
één platform.

Ervaar Liquid in deze interactieve demo's:

Rapportage & Analyse Consolidatie

Budgetten & Prognoses Cashflow & Scenario's

O < »>

@) Liquid - FP&A software -+

a [ Dashboards

Vrolijk Vloerbeheer w

Klik hier om de

[ Spreadsheet 1l Dashboard
demo te starten.

Marketing site

@ Role: UX/UI designer

0 januari 2024 - december 2024

Banksaldo

Ontvangsten

€ 1.164.408,05
+27,63%

€1.212.808,05
+32,89%

€912.873,78

Uitgaven

€ 941.587,31

+6,8%

€ 874.163,31

-0,8%

€ 881.109,68

Netto kasstroom

Eindsaldo

€ 471.656,20
+38,02%

€575.735,45
+50,45%

€ 290.402,99

Kasstroom

€6.431,61
+112,34%

€5.112,94
+121,34%

€2.647,01




Marketing site
Marketing website

For Liquid's website I designed the structure and
presentation of the four most important solution pages from

a Jobs To Be Done approach.

The tour solutions are designed around the question: What
task Is the user trying to get done? . Think of better looking
ahead with budgets and forecasts, gaining faster insight into
financial pertormance, keeping a grip on cash tlow or easily

consolidating multiple entities.

My focus was on connecting product functionality with
recognizable customer problems. As a result, the website
became less feature-driven and more challenge-driven:
users could more quickly recognize which solution suits

their situation and why Liquid is relevant to their work.

A Onze oplossingen

Eén platform voor al je

financiéle processen.

Kies je uitdaging en zie hoe wij het oplossen.

[88 Planning [ Bekijk hier onze oplossing = j
Groeiscenario
[ Scl
Alles uitklappen jan.2026 = feb.2026 mrt. 2026
{52
[) 8020 | Schoonmaak panden l
1£ aantal panden \
£ Omz
v O
[ 7000 | Kostprijs omzet

Budgeting & Forecasting

Integrated P&L, Balance Sheet, and Cash Flow modeling
with driver-based forecasting.

~ Liquiditeit [ Bekijk hier onze oplossing > ]
uuuuuuuuuuuuuu A\ Ca:
uuuuuuuuuuuuu
gnose: 96.234
NN S L & &
) Realisatie @ Hoofdprognose
Cashflow

Krijg grip op je runway. Zie direct wat een nieuwe
aanname betekent voor je banksaldo.

& inzicht [ Bekijk hier onze oplossing = ]

Marge vioeren Maandelijks

Range toekomst

Begin huidig jaar v Einde huidig jaar

aaaaaaaaa

+ Serie toevoegen

Rapportage & Analyse

Sluit de boeken in dagen en bouw interactieve
dashboards met stakeholders.

% Consolidatie [ Bekijk hier onze oplossing = j

Automatische Eliminatie X

Grootboek*
eeeeeeeeeeeeeeeeee Q

Eliminaties
O  orotoosk  Administratie
[0 4070 | Manegement fee
() 8020|Manegementfee  Vroljk Vioerbeheer Holding
+ Nieuwe eliminatie

Consolidatie

Consolideer entiteiten met één klik. Liquid regelt automatisch
de intercompany eliminatie en valutaconversie.



Marketing

Accounting canvas

The Accountancy Model Canvas is a strategic
tool for accounting firms, derived from the

Business Model Canvas.

The tool helps offices to think in a structured
way about their future in an industry that is

rapidly changing due to AI, e-invoicing, staff

shortages and changing customer expectations.

The canvas and the accompanying workshop
translates these developments into concrete
themes such as the revenue model, the

customer proposition, internal processes and

personnel needs.







Senior designer/art director
July 2016 - August 2023

At IBM IX T worked as a senior designer on various customer
projects in the field of UX/UI, visual design, branding and digital
experiences.

[ was involved from strategy to implementation: from Design
Thinking workshops, requirements and user journeys to wireframes,
Intertaces, design systems and visual concepts. I also took on art
direction within the studio and coached other designers in their
development.

N2
Always Weekend During the day Evening
Father Bouldering & Visual & Illustrator/

downhilling UX designer digital artist
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Role: UX/UI designer

Minehub

Minehub is a blockchain platform that facilitates
transactions between mining companies, smelters and

manufacturers.

Within this project I worked on devising and designing new
functionalities, collecting requirements through customer
workshops and working closely with the Product Owner, the

development team and testing.

My work focused, among other things, on carbon emission
tracking, KYC, assay exchange, onboarding and retention,

syndication, borrowing base and logistics.

I also maintained the design system and the component
library.

Compared to other projects, the emphasis here was less on
extensive user research and Design Thinking, and more on
applying well-known UX patterns, such as KYC and
onboarding flows, translating requirements into clear user

stories.



! ST (o Vi
"_¢ “po(dv. o ’_,' . . q41’:r
o “(0900“ ”_, -
Cmas v)""&‘ o=t
e no* S
P o€ ) -
s ]
b
c_i‘“db i o vt
- < - .
V. s ; = % ¥
o U ot b:au“ "
4 o ‘* o ¥ -
G d it ;c_,c"w Y \ > oF
‘ec\\u . v wﬁ ~
00'6
. ov ‘”:'. - e
o Al ‘AO"‘&\ o _at \ . » d& ” v
o 3% ¢ Qa - ~
e e o\qe o 4 e “
- sow G ™ ol . o \ o v, o

w‘.ao"" o o a1 e ' o
. | : - |

Rijkswaterstaat

$¢ Role: UX/UI designer




Role: UX/UI designer
Rijkswaterstaat

For Rijkswaterstaat I worked on the redesign of a RWS
website, with the aim of creating a clear and consistent
experience for all devices. An important part of the process
was investigating how this website related to other RWS

platforms, such as waterinto.nl.

During the project I facilitated Design Thinking workshops
to align stakeholders, developed user journeys and
wireframes and translated this into designs for various

themes, including drought, water safety and water quality.

The designs were ultimately tested with end users so that

the new experience better suited their needs and use cases.



_ ﬁﬁﬁ; Rijkswaterstaat

438 Ministerie van Infrastructuur en Waterstaat

Rijkswaterstaat

Home Water en weer Klanten Monitoring Links FAQ Overons Sitemap LCW Toegankelijkheidsverkaring

Current situation

Verwachtingen

The current RWS website is mission-critical and | L. .t I e e
focuses on water professionals, such as boaters, g | J 4 [

lock managers and farmers in flood-prone

dareas.

Because the site serves so many different target e s e~
BFLANGRIJK BERICHT: deze wepsite wordt vervangen > Verwachtingen kaart >
groups and situations, a lot of information e e >
Verwachtingen weer >

comes together in one place: from weather Verwachte extremen:
reports for shipping and drought information to
updates on water safety, measurements and Sitemap

expectations for Dutch waters.

and the list goes
on..



Rijkswaterstaat

Project approach Jesign sprint

The first step in the process was understanding .. ...... ..
the complexity of the existing website. LI | -- | .; | - | |

Interviews EDT workshop  User journey Wireframe Design/Prototype Test Implement

The site consisted of a tangle of functionalities, Feedback

target groups and information formats.

To get a handle on this, we visually mapped the

entire structure in a sitemap. This made it clear

which parts belonged together and we were Design sprint EDT method . w
able to reduce the website to a number of main Atocuson o e

areas: reporting, such as the drought monitor, A part every 3 weeks: | wedmne | e T
- 1 day of interviews with water experts
- Design thinking workshop

- Design of part/message

- User test with sponsor users

- Implement feedback

- demo/playback .

water quantity and water quality, measurements

Sponsor Users




Rijkswaterstaat

Direction

The sessions showed that reporting on water
was one of the most important parts of the
website. That's why we started with messages
such as the Drought Monitor, Water Quality and
Water Quantity.

Because this content was written by different
teams and parts were not all updated equally
often, we opted for a modular card design. Each
card represented a separate topic within the
message and could be individually customized
via the CMS. This made the content more

flexible, clearer and easier to manage.

N
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Neerslagtekort in Nederland 2020
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bron: KNMI 0

@ 1 november 2020 15:34 (CET) G =

Landelijk beeld van de droogte situatie Landelijk opschalings niveau RDO

Aanhoudend droog, lage Rijnafvoer en dalende

grondwaterstanden. %

De maand april is erg droog. De komende dagen
valt geen neerslag en daarna tot begin mei slechts ’
beperkt. Het neerslagtekort ligt landelijk tot nu toe
ruim boven het langjarig gemiddelde. Op de hoge
zandgronden in het oosten en zuiden van het land

is sprake van lage grondwaterstanden. Landbouw
en natuur ondervinden daar gevolgen van de
droogte.

De aanvoer van de Rijn bij Labith, momenteel circa
1250 m3/s, is voldoende maar wel laag voor de

-. g
tijd van het jaar en dalend. De kans is vrij groot dat fm ';, 6
de aanvoer begin mei onder het LCW-criterium e

van 1400 m3/s zal liggen. Dat kan betekenen dat
watertekorten gaan ontstaan, maar op dit
moment zijn daar geen aanwijzingen voor. De
aanvoer van de Maas is voldoende.

Landelijk overzicht verdeeld op RDO niveau
Bron: SITRAP

RDO Noord RDO Twente Kanalen RDO Gelderland RDO Zuid-West

RDO West-Midden RDO Zuid-Oost



Rijkswaterstaat

Validation

We concluded each sprint with a validation
round with end users. We walked users through
the designs with interactive InVision prototypes
so we could test whether the structure, content
and interactions were logical and usable. We
included the insights from these tests in the

next iteration.

> OWB3.0-Desktop final
in (@ g

Private group

OWB3.0-Desktop
final

Add a description...
Click to edit prototype name

All screens
Landingspagina
Droogte
Waterveiligheid
Waterkwaliteit
Metingen en verwachtingen
Windroos

Wind 2d kaart

Delden boven/beneden
Kaartlagen

Vergelijken

Regio's

links

+ Add set

Q Filter = Sort by Custom v

Landingspagina 3 ~

Add a description to this set...

Home-Landing 1

2 years ago

Droogte 7 ~

Add a description to this set...

Home-Landing 1 Copy

ryi

Weer & Neerslagtekort

Home Pagina 1 Ingelogd

2 years ago

Rijn & Maas

2 years ago

Grondwater & Bodemvocht

2 years ago

+ Add screens =

oo
oo

Waterkwaliteit & Verzilting

Opperviakte Water

2 years ago



Style guide

For the redesign we used the existing online
style guide for RWS products. In addition, we
developed a local style guide for project-specific

choices, components and interactions.

Because accessibility was an important
requirement, we investigated, among other
things, use of color, contrast and readability for
color blindness. This way we could better
substantiate visual choices and ensure that the
design remained consistent and usable on

different devices.

Inhoudsopgave

Kleuren
Typography
Iconen

Header

Navigatie
Componenten
Blok opmaak
Contrast
Kleurenblindheid

Kleurenblindheid

Hier beschrijf ik hoe de interacties werken op elk scherm voor de

developer om aan the referen.

Kleur codering

Geen waarschuwingen

CODE GEEL

CODE ROOD

Een nieuw voorstel voor betere
leesbaarheid voor kleurenblindheid.

1. Verschil in kleur
2. Verschil in text
..l..

3. Verschil in zwaarte patroon.

Om kleuren blindheid beter te
bedienen kunnen we het patroon
(volgens stijlgids) pet niveau verzwaren
zodat het verschil beter zichtbaar is.

CODE GROEN/GEEL

Code groen/geel is een lastige omdat
het contrast hoger is dan alleen geel.
Hiervoor moet een andere oplossing
gezocht worden.

Geen waarschuwingen

CODE GEEL

CODE ORANJE

CODE ROOD

Protanopia

Deze vorm van kleurenblindheid ziet de
persoon geen verschil tussen rood en
groen.

Geen waarschuwingen

CODE GEEL

CODE ORANJE

CODE ROOD

Tritanopia

Deze vorm van kleurenblindheid ziet
de persoon geen verschil tussen blauw
en geel.

CODE GEEL

Deuteranopia

Deze vorm van kleurenblindheid ziet de
persoon geen verschil tussen rood en

Geen waarschuwingen

groen.

CODE GEEL

CODE ORANJE

CODE ROOD

Achromatopsia

Deze vorm van kleurenblindheid ziet
de persoon geen kleur.



Rijkswaterstaat

Result

The modular card design provided a clear and

flexible way to manage water reporting.

Content could be adjusted per subject in the
CMS, making the website better suited to the
working methods of RWS teams. Additionally,
the solution worked well on smaller screens and
contributed to an accessible experience on all

devices.

Over ons PN Ministerie van Infrastructuur Inloggen
08 en Waterstaat
Home Berichtgeving op thema Actuele metingen en verwachtingen Regio Links & downloads
b PSP Ministerie van Infrastructuur
j & en Waterstaat
OWB 3.0 = Menu Q
= Menu

Actueel waterbericht >

‘?‘
Geen waarschuwingen

Waar ben je naar op zoek?

Waar ben je naar op zoek?
Zoek =
Vs ban T naar o soak

Zoeken

*E‘ Waterveiligheid

@ ws

o, Droogte
‘?‘. Droogte >

A
,ﬁ. Droogte E Watervei
laatste update: laatste update: laatste upc o laatste update:
Bodemvocht & verzilting Actuele stormvloedinformatie Verontrein Bodemvocht & verzilting
Populair in Droogte Populair in Waterveiligheid Populairi  laatste update: laatste update: #  Waterveilicheid N
Bodemvocht & verzilting Actuele stormvloe E g
Weer & neerslag tekort > Waarschuwingen kust > Maas, mee
|aatste update:
. . . N e o Actuele stormvloedinformatie
Rijn & Maas > Rijn neerslag index > Rijn, meetj Populairin Droogte Populairin Wat
Lobith 14-daagse verwachting > We;jrijchuw%ng buitendijkse > Weer & neer5|ag tekort » Waarschuwingen | QE Waterkwaliteit >
gebieden
Effecten droogte > G
Rijn & Maas > Rijn neerslag inde ',J L
Verontreiniging Maas
Waterbe richtgeving Lobith 14-daagse verwachting > Waarschuwing buitenuynos >
gebieden

Effecten droogte >
Lorem ipsum dolor sit amet, consectetur adipiscing elit. Vivamus non feugiat velit, quis

volutpat purus. Vivamus tortor mauris, mollis in auctor sit amet, fringilla sit amet elit.
Etiam consequat mi et est semper, vel egestas nisl suscipit. Nulla a felis quam.
Vestibulum ut feugiat sem, nec bibendum tellus.
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Role: UX/UI designer

Equigy

For Equigy I developed a web application with which Flex

Service Providers could register with the network operator.

Within the application, FSPs had to demonstrate that they
had sutficient flexible capacity, for example via electric cars
or other electrical devices, to supply or shift energy at peak

times.

Previously I had also completed a brand proposal process
with Equigy. Although they ultimately chose a different party
for the branding, this process provided a good basis for
better understanding their organization, proposition and

market.

NETZERO

Color usage
For the icon we used the colors:

#5CC7EF —

. #22485 7 Brightness

Blue is the color of trust. We want to highlight the fact that
Netzero is a trusted partner, secure environment and also has

affinity with technology.

Part of earlier fire prop



Design Thinking

For Equigy I facilitated an Enterprise Design
Thinking workshop with Equigy and Swissgrid,
the network operator involved. The goal was to
clarity the requirements for the web application

together with the customer and users.

During the session we mapped the registration
flow, user needs and dependencies. What
Initially seemed like a simple registration tool
gradually turned out to be a more complex
process with multiple roles, validation steps and
technical preconditions. The workshop helped
to make this complexity visible early and

translate it into a clear basis for the design.
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Equigy

Wireframe

The EDT workshop formed the basis for the next
step Iin the design process. All insights,
requirements and dependencies that emerged
during the session have been translated into an
Initial user journey and wiretrame. This allowed
us to structure the complexity of the registration
process and make it concrete: from loose input
from stakeholders to a clear tlow, screen
structure and interaction pattern for the web

application.

swissgrid  EQUIGY ==

Wireframe

Commercial FSP

This averview is a wirefram,
te map out all the users inters
the informatian the user will

50
the webapp with
e process on the screen.

This flow serves as a basic blusgrint to align he team on
what screens will be designad,

Sign-up & Login

Send regquesl

Shgn up -

The firet e user will have Lo ga
thraugh a sign up pra
hesshe will onboard their
arganisation

5 whem

- Narne
Emakl

- Paggwaord (guide on strength)

Captcha human verification

Mew organ
Rale {if cF3l 5Py
- Marme af arganisation LE|

g arganisation
imber
- Display nams

&

Email natific

Lagin

Fend request E 3

Algo firat time user will recaive
=mail notification Lo activate

account
werily ace
setup 2
credantials
usarname
- password
- 2 factar

b i5 triggered and

the T30* needs to approve this

request for

*oF5F = Commerciad Flex Service Provider * TS0 = Transs

IFSP = Technical Flex Service Provider

caunt creation

Prequalification
company

Annax 0

Registesing TEs

Sand reguest

Aftar Logan the user Neads 1o register
their TEs will b2 their initial
porifolio to check if they can be
eligible for delivering flex services.

& prequalification of a company

vl
tabase of organisation

Manuzl input
G5V file upload

Finlds of TE registration

- tF5P of device {Can also be cFSFP)
Capacity
Fower
Date registensd

* TE = Techaical Entity

Send reguest
@

vaz email
1 about

appraval

The TS0 recsives smadl netification
about prequalification of a

Dashboard

Dashboand

AlLeD Sigh-up protess
the usar will land af a
aard where he
. warview of:
Nr of APUE*
- Hr of APGSs*
Nr TEs
- Ni tFEP in cantiact

table of IF3# in
contract
- LIFSP nama
- CBP ID
NI TEB in use
- Nr TEs available
Pawer celivared?

List/table of tFSF
requests:

tFSP nama
-CEPID

- Amncant requesied
- Mr of TEs
- Status of reguest

Always prestant
- Create a new
RPWirpg

- Reguest PO* tast
- Register rew TES
- Eligibility check

RFU awerview

Abways presient:
- Greate a new RPU
- Request PO* test
- Redistar new TE'S

Fil

- Digplay name
EIC numbar of FPL

- Resource type
Number of devices

- Capacity

- Power
PO gualification status

RPU Detail page

s of RPL ovaryiew tabbe;

RPG overview

Abways prastent:

- Creale a new RPU

- Request PO* test
Raqister naw TE's

EIC numbar af
-Resource type
- Number of devices
- Capacily
~ Power

PO gualification status

RPG Detail page

5 ovanaw tabile:

TE averview

Always prestent

- Create a new RPU

- Request PO* test
Reglster new TES

Flelds of TE overview table

TE Detail page

* RPU = Remote Po
PG = Ramate Power
af TEs)




Equigy
EQUIGY ‘ CBP Webapp

| tes u lt RESURES Nr TEs Prequalification Tests ' : ;
0 RPU ;’ 1 RPG 7 TE'S U i + REQUEST PQ -+ ADD NEW TEs -+ NEW RPG/RPU

Dashboard *» RPG 174814

The end result was a web application in which RPG 174814
Flex Service Providers could go through the

Prequalification process

qualification process step by step. Within the O . Prequalified Power rype Connested to
: . ) ) ) ' N/A RPG 0 RPUs
application they could register their technical Request 50 Approval

Prequalification

entities, such as EVs and other flexible assets,

and share them with the network operator. The Your Technical Entities 7
tool provided insight into what capacity was Y Fitters
available, what steps were still needed for 9 bevice Name evice Ib real Power cneray type recholoy Type
prequalification and gave FSPs a clear place to o — _— B BHinary e
manage their data and request next steps. O Te 49375 06732 123 KW Tertiary BAT

O TE 18834 96982 300 KW Secaondary NSA

[0 TE 38942 58924 456 KW Secondary BAT

O TE 49537 03842 TB9 KW Primary NSA

O TE70942 06735 135 KW Secondary NSA

O TE 19583 85386 246 KW Primary BAT

Rows per page: 7 - 1-7of 7 >



ius Bar

= | Cybersecurity
= | Health Check

Julius Baer

Role: visual designer

-§|.

Executive Summary

Score 74/100

Overall cybersecurity score

Overall Score

The overall cybersecurity score is calculated
across ten different security factors. With a score
of [ENTER SCORE], [CLIENT NAME] exhibits
some cybersecurity issues which are worthwhile to
have a closer look at. The overall score represents
a snapshot of the outside view from the public
internet, it does not account for any internal
measures or weaknesses only visible within your
company network.

4 Cybersecurity Health Check | Bank Julius Baer Confidential © 2022

Our Cybersecurity Findings

Julius Baer’s internal cybersecurity experts have
established a comprehensive idea on the state
of cybersecurity at [client name] based on the
SecurityScorecard report (see appendix). Please
note that these findings are not exhaustive
and should serve as guidance for cybersecurity
awareness and its potential consequences for
[client name].

Julius Baer | Client name

ol

AING

0/100

o Denial of service (DNS) attack

Following the outlined public cybersecurity
exposure [CLIENT NAME] might fall victim to the
following cyber-attacks. With some changes to
your cybersecurity setting the likelihood of these
cyber-attacks can be reduced.

00
) , Password attack

b

Following the outlined public cybersecurity
exposure [CLIENT NAME] might fall victim to the
following cyber-attacks. With some changes to
Yourcybersecurity setting the likelihood of these
cyber-attacks can be reduced.

\ 4
A ;
': i J‘ Man in the middle attack

Following the outlined public cybersecurity
exposure [CLIENT NAME] might fallvictim to the
following cyber-attacks, With some changes to
your cybersecurity setting the likelihood of these
cyber-attacks can be reduced,

k| Bank s Baer Cong

dential 02077

> your business
2FA can help
word attack.




Role: visual designer
Julius Baer

For Julius Baer I worked on the redesign of an existing
cybersecurity document. I started with a review of the old
document, collecting observations about what worked well
and where it could be stronger in structure, appearance and

recognisability..

I presented these findings to Julius Baer, together with the
proposal to give the document its own visual identity within
the existing corporate identity. This way the report could
stand out more as a recognizable item within JB, without
breaking away from the corporate style. The identity is built
around a graphic system inspired by data, data flows and
digital security, and then translated into the cover, spreads,

infographics and supporting visual elements.

Identity: a visual metaphor for data

y

IIIIIIIIIIIIIIIIIII

yp = =

Glitch elements, a visual metaphor for cyber attacks

/blockchain
small talk

Julius Bar

L YXRERSECURLTY

.EALTH CHECK

*"""I'I'I'l-“tl

ummml[ i { 1l ’ .|.|.I.|.|.|.| {it

tzzimtum" i“i%llll W

Jpeg corruption




Schroders

¢ Role: visual designer




Rol: visual designer

Schroders

For Schroders, I worked as a visual designer on a conceptual
website experience within IBM IX. The goal was to present
strategic themes and propositions in a stronger visual way,
balancing a corporate look and feel with more editorial

storytelling.

I designed several pages and visual directions, combining
photography, typography, colour blocks and iconography
Into a recognizable digital style. The designs helped make

complex topics more accessible, visual and convincing.

Schroders

SGI'H'{}d-ErE. * IBH Being the disnuptor Delight the customer Complanoe as a drver Coitind fy & groswih

éé

FI-
JF

.--_*.:":" ;

A=

Belng thé Dlsruptor
N |k

Supporting Schroders become a
Market leading Asset Managerin a
world of Artificial Intelligence.”

Schroders + IEM



Nuchter

¥ Role: visual designer
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Role: visual designer
Nuchter

For Brouweri] Martinus I designed the brand and label
design for Nuchter, a typical Groningen pale ale. The recipe
for the beer was generated by IBM Watson, combining
characteristics of Groningen from the past, present and

future with properties of hops.

In the label design I have visually translated this
combination of local character and technology. The graphic
and typography are based on a monospace font, which
subtly makes the AI- and data-driven origin of the beer

visible within a recognizable beer identity.

Het eerste bier met

het karakter van de stad,
gewoon, tot stand gekomen
door €en Supelcomputer.
IBM Watson vergeleek
honderden ingrediénten
met het Gronings karakter,
door de jaren heen. Een
betrouwbaar verleden, €en
rebels heden en een VvleuQje
artistieke toekomst. Dit is
Groningen.

Nuchter is mogelijk gemaakt
door de Stad Groningen,
het IBm CIc Groningen

en Brouwerij Martinus.
Speciaal gebrouwen Voor
Let’s Gro 201s.

/AN LET'S
-V.GRO IBM Watson

Co
L&
L

4

\_\\’_J

u 6.1% vol.
Anno 2016

luchter

Groninger Pale Ale

GPA {groninger pale ale}
Ingredienten: water;

pale ale mout, havervlokken,
havermout, caramout, hop:
Cascade, Chinook, Simcoe,
gist.

Inhoud: 33 cl. @
Categorie: S

Tenminste houdbaar tot:
oktober 2017

MARTINUS
® @ [y NIX1S

8 719189 159066




Emiel Design



Freelance visual designer
2008 - July 2016

Betore I started at IBM 1X, I worked as a freelance designer and
Illustrator under the name Emiel Design. I was often involved tfrom
concept to final delivery, which allowed me to develop a broad,
practical and independent way of working.

-or now I'm showing here work that I either made during that
neriod or personal work that makes me happy.

N2
Always Weekend During the day Evening
Father Bouldering & Visual & Illustrator/

downhilling UX designer digital artist



Zomergasten

3 Role: visual designer




Dither

3 Role: visual designer

BROADBAND-NOISE



Een weidse blik op de onderzoekswereld.

Astro-archeologie, vorming
van deMelkweg
I AminaHelmi

Spitsbergen

Il FritsSteenhuisen

Kerken in Gotland
{f Justin Kroesen

Expeditienaar Jan Roken, drinken en

overgewicht acl alavi F b R R Leeuweriken uit woestijnen,
I FannyJanssen an Lut ; 3 ‘ =ML~ 2 opischeen gematigdezones
2 i ) } I/ IreneTieleman

I ArctischCentrum

*‘ .
—
: . dis SO ——
Kwelderplanten en zeegrassen ~ A 7= T
op giftigebodems : ; { rustumerium, een
/i Tjissevan der Heide

merican literature
n der Woude

Dodezeerollen
I Mladen Popovic

Eerstebewijsvoor het gebruik
van aardewerk

; " /I Peter Jordan

. Historischebevissing
an middellandsezee > 2 ’  Bo ismein de 20ste
. . nan u-ak.lrl.a : = 5 d - 1 3 A 3 3 Wl in Chinaen Taiwan,
r_.leeschﬂdpaaaen i =S . og I - b i e ! ] - _ : ] | M Vrouwen in het Boeddhisme,
/! Per Palsbol JaarlijkseVogeltrek Mauritanié L : - . /i StefaniaTravagning
/MeunisPiersma r =

Mekka: Mag
Disneyland
i MarjoBuitelaar

VerontreinigdeOceanen - : | L SeychellesWarbler
I{ FritsSteennuisen \ -~ " s 2 1

1 I Project.
Visueleaanpassingin

soortvormingvan Cichliden
MartineMaan

? \ Zuid-Afrika
Geweld en Genocide, een Jl Han OIff
kenmerk van de20eeeuw

/ CarolineFournet

NUIC

3 Role: visual designer

Marinephytoplankion
acophysiologiebinnen
K atverandering
[l AnitaBuma

ﬁi’\__?m rijksuniversiteit
v groningen

MooelfoemaskidoordeGaodenst
DesrrEmisliimoas




STUDENTEN
PIKKEN HET
NIET LANGER

UITGELOOT.
EN NU?

Bambeats B TNE Hanzemag

J Role: visual designer ONDERZ( 3 Role: visual designer

14 septembel

20e jaargang
redactioneel
magazine van de

hanzehogeschool groningen




Character design

3 Role: visual designer




Animation

3 Role: visual designer




